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Alshargiya Gets Creative Brand Guideline

Why Alsharqgiya Gets Creative?

Creativity is producing or using unprecedented original ideas.
The Eastern Province—Alshargiya—has long been a creative
destination; it encompasses the richness of the cultural and
civilizational elements which have continued for centuries, taking
into account the Gulf region’s historical events. Al-Shargiya is
shaped by the people through their backgrounds, crafts and
knowledge. The history of the region demonstrates creative
abundance, including the pearls and oysters of the sea. The
memory of the Al-Hasa Emiri School reminds us of the individuals
who have passed through it, such as his Royal Highness Prince
Khalid Al-Faisal, his Excellency Ali Al-Naimi and Dr. Ghazi
Al-Gosaibi. As oil has flowed from the land, urban presence has
grown accordingly. The people of the Eastern Province love its
bountiful land and they have given back generously to reciprocate
through the arts, social responsibility, personal cultural collections
and by developing the region.

In its turn,(#Alsharqgiya_Gets_Creative) seeks to foster creative
tourism and unify the people’s efforts under one umbrella.
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The Idea and what it holds:

- Idea: An initiative for individuals and various entities in the
community to produce creative products.

- Vision: To make the Eastern Province a destination for creativity
in the Kingdom Land and to establish it as a destination for cultural
tourism.

- Mission: To support asense of creativity by bringing together
Mmany sectors and providing various activities for the community.

- Goal: Provide a space for creative youth and talented people to
activate asense of creativity in the Eastern Province, and to
support partnerships among various sectors.
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- The Eastern Province holds a a historically significant position duulwl 83 lglea lao (I3upa Balpeng LAyl ledge dud il dahiall Jind -
due to its unique geographical location that made it a key axis for Ayl lglilgo JUA o ellell L dué pindl dSlaall dilgs g4 tdalaillg 6)laill
trade, which in turn made the Eastern Province a place where

culture gathers: It is the Kingdom’s eastern gate to the world ASloall o glsaill dpubuwi dhai duépill dahioll Jea oo liig)y Jieii -

through its seaports.
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Kingdom'’s pivot point for creativity. (i _aud pill#) 6aalg

- Our creative pivot involves shining a spotlight on the Eastern
Province where we build its new image as a creative destination.
It involves supporting the local talent and gathering it under one
umbrella: (#Alshargiya_Gets_Creative).
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(1] o0 The logo is a logotype with an extended kasheeda

at the end of “¢sui” to represent breaking limitations.
The Alshargiya Gets Creative logotype structure
—- ® consists of Arabic and English type. The logo's

dimensions have been designed carefully to give a

Alsha rqiya Gets Creative balanced look and feel, thus the structure should
not be changed in any case.
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To ensure legibility, the logo is surrounded by a clear
space which must remain free of other design
elements, such as other logos or patterns. The clear

areas of the logo are based on one kasheeda as
demonstrated here.
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The logo should be used from the files provided to

maintain the integrity of the brand. It should never
be altered, redrawn or manipulated in any way.

sgaall plsaily jlesul bl Jledull dolic pusi Jleddl o cagpall culs s alljl b jleddl daly|
making the logo stroked changing the opacity of the removing lettering surrounding the logo with a
logo movements from the logo frame

Alsharqgiya Gets Creative

63430 @A el
coming up with new
versions

X
—_— 3

-~ e

Alsharqiya Gets Creative

Sitlaitll of Luyell ejall el
changing the Arabic or the
English parts of the logo

X

\cw

Alsharqiya Gets Cr;at.iv
e

Jilo jleinll ygsy
tilting the logo

-

Alsharghve Gets Creative

lpili aala)
adding effects

Page | 10 | acaauall



Alshargiya Gets Creative Brand Guideline

dadyaind|
— e

using the logo with other logos
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using the logo alone
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When using the logo alone, It is placed on the top
right corner. When using the logo with other logos,
it must be placed at the bottom-left or bottom-right
corner.

Page | 11 | acaauall






Alshargiya Gets Creative Brand Guideline e dudpall qyggl (sl dll Julsll

. | H
ulogd
R= 89 R= 190
The Colo
B= 165 B= 85
C=76 C=18
M= 76 M= 87

Y=0 Y= 58
K=0 K=8

HEX= 595625 HEX= be4255

R= 42
G=27
B= 81

C=95
M= 100
Y= 33
K= 35

HEX= 2a1b51

Page | 13 | acaaull



gLl
Slogan



Alshargiya Gets Creative Brand Guideline e yapull ayggl (sl Julsdl

go glulll

Page | 15 | acaauall






Alshargiya Gets Creative Brand Guideline

Wave - EP History duspill dahniall Ayli - dago

A\
\\74

audpill ddhiall 56 Lol - gagal aubpill ddhiall 4 Jlasall = Ganll 4]
Wicker - Craft in the EP Plaster decorations - Architecture in the EP

gt dapill &) (ssLinl Julal

Lol
The Elemen

Hero Design Element

aoclsll paliell
Supporting Elements

Page | 17 | acaauall



Alshargiya Gets Creative Brand Guideline e gapill duggl (salindll Julsli

UHU
Patter

.aalg puouai a dalidall paliell Jloeiwl aouuy U
*Do not combine the different elements in one design.
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If you have any questions or need help

implementing the Alshargiya Gets Creative
brand identity, please contact us at:

N\ EPGetsCreative@ithra.com



